DIGITAL PRENEED MARKETING FULLY WHITE-LABELED

Serve More Families In Your Name

More Famiilies.
More Appointments. 0
Zero Extra Work. 35/"

CONVERSION RATE
Fintra runs your entire digital preneed program, automatically, in your funeral home's

name.

IN YOUR NAME --Fintrq

The digital engine

It looks and feels like you, that delivers.

becauseitis.

Fintra powers the process that fills your calendar: targeted

Families never see Fintra. Every page, email and text carries your . .
campaigns, branded landing pages, and automated nurture

funeral home's name, your counselor and your brand. o . .
that turn digital interest into booked appointments.

® Your logo, colors and counselor photo .
Automated lead nurture: email + text

® Sends from your email and reply-to

® Branded landing pages + appointment forms

® Works alongside your existing CRM .
® 12-month aftercare + weekly reporting

THE RESULT
e Your reputation + Fintra's automated digital platform = preneed families on your calendar, without
lifting a finger.

FROM FIRST CLICK TO BOOKED APPOINTMENT

Everything runs automatically,
in your name.

Four programs working together: lead capture, nurture, reporting and aftercare. Nothing to set up and nothing to manage.

Capture Nurture Book the Support
Online Leads Automatically Appointment Long-Term

Social & Email + text Counselor notified 12-month

landing pages in your name instantly grief series

Flip over to see what it looks like running inside your funeral home.
Four programs. Fully automated. Nothing to manage.

gofintra.com



Everything included. Nothing to manage. =Fint ra

Here's what it looks like running inside your funeral home: automatically, in your name.

LEAD CAPTURE

Branded pages that book
appointments on the spot

Mobile-optimized landing pages in your brand. The
moment a family submits, they're invited to book,
capturing intent before it cools.

of appointments
7 7 IO booked on the Thank You page

AUTOMATED NURTURE

Your counselor's voice,
sent automatically

A 26-day sequence from your counselor's name, email, and photo walks
families to a booked appointment, then stops automatically.

~ Email [J Text

2 day automated sequence
6 email + text touchpoints

REPUTATION + REVIEWS

Turn happy families
into 5-star reviews.

After every service, families get a quick feedback request. Happy
responses route straight to Google and Facebook reviews, while concerns
come privately to you. Plus simple weekly reporting in the Hub.

& Email

review routing to
AUto Google + Facebook

AFTERCARE [ GRIEVE WELL LIVE WELL

Afullyearof care,
long after the service

Grief education, check-ins, and resources, all in your name. Zero preneed
content for 90 days. Planning info appears only when families are ready.

~ Email () Text

o emails + texts
1 +3 over 12 months

See it in action.

Book a walkthrough at gofintra.com.

o0
WHAT
SHOULL Request an Appointment
Let us know your avai ow youd like to meet and your Advanced
PLAN Planning Specialit wil follow up to schedule your appointment
S B s enen

I i b

¥, Phone call 2, InPerson

Simple decisions now prevent difficult choices for
First Name:

No confusion. No pressure.
Just the straightforward information your family needs to know.

™ BeauJarrell

©)

JARRELL
FUNERAL HOME

MEET YOUR SPECIALIST

#i, I'm Beau.

1just wanted to introduce myself. Whenever you're
ready to chat about planning ahead, Im here. No ru

no pressure.

Margaret, thank you for your interest in planning ahead. Most families 4

us the bigeest relief isn't the details of a service. It's knowing the peop|

JARRELL
FUNERAL HOME

How likely are you to recommend Jarrell Funeral Home to a
friend or colleague?

o] ] G

They treated our family with
such kindness and made a
hard week so much easier.

e Sandra M.

™ Jarrell Funeral Home

Dear test,

Our team at Jarrell Funeral Home asked me to reach out personally. We know that
this first week doesn't feel real and you're likely moving through the days in a fog.
That's completely normal, and it's exactly why we're here.

About This Series

I'm Beau Jarrell, your dedicated Aftercare Counselor.
Over the next year, Il be sending you resources,
support, and gentle reminders that you're not alone
on this journey. There's no obligation - just support
when you need it

‘The last thing you want to think about right now is paperwork and phone calls.
you're ready—maybe this week, maybe next month—I've attached a simple
checklist of important tasks. No rush. Its just here when you need it

HELPFUL RESOURCE
What to Do After a Death Occurs

A practical checklist of important tasks—tackle them at your own pace

gofintra.com




